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TAMIL NADU OPEN UNIVERSITY
SCHOOL OF JOURANISM AND NEW MEDIA STUDIES
B.Sc. Visual Communication
Programme Project Report (PPR)

Programme ‘s Mission and Objectives:
e To impart knowledge in fundamental and basic aspects of Visual Communication.
e To provide students the scientific skills of Various media components.
e To train the learners in various quantitative and qualitative analyses of media production
e To enable the learners to study of various key areas of Visual Communication.
e To train students in practical areas to get themselves equipped for the industry needs.
e To equip students with effective scientific communication skills.

e To encourage learners to learn application oriented areas of Visual Communication

Relevance of the Programme with HEI's Mission and Vision:

Visual communication course is designed to offer media students a comprehensive
background and contemporary fluency in the impact of visual images on culture. It
provides students with practical skills about visual communication course and subject
knowledge related to design principles and research methodologies in visual

communication course.

Nature of prospective target group of Learners:
Visual communication course encompasses a wide range of field projects like Portfolio

Development, Film/Teleserial Editing, Print designing, Graphic designing, Digital
Photography, Movie trailer, Promos, Web Designing, Commercial Advertising, Animation

films, Blue/Green screen production, Rotoscoping, Wire removal, Color correction, etc.

Appropriateness of Programme to be conducted in ODL mode to acquire specific
skills and competence:

Bachelors Degree Programme in Visual Communication has lot of scope in the Media
Industries. As outcome Programme students may gain knowledge about the various aspects
of television and video production. Students further obtain ideas of the Principles of
Desingning, Script writing and Multimedia which will help the students to become a good

designers and animators.



Instructional Design:
The Curriculum and the Syllabus for Bachelor of Visual Communication Degree Programme has
designed by covering all the aspects of latest technology in Media. The duration of this B.Sc

Programme is three years and the medium of instruction is English.

The Bachelor of Visual Communication Degree Programme is offered through the Learner Support
Centres established by TNOU in the affiliated Arts and Science College, where the same Programme

is offered through Conventional Mode.

The Faculty Members available at School of Journalism and New Media Studies of Tamil Nadu Open
University and the faculties approved as Academic Counselors of TNOU at Learner Support Centres
will be used for delivering the Bachelor of Visual Communication Degree Programme

The credits systems suggested as per UGC-ODL Regulations-2020 have been assigned to Bachelor of
Visual Communication Degree Programme in English. The total number of credit assigned for the
Programme is 100. The Self Learning Materials in the form of print, e-content and audio/video
materials wherever required has also been developed for the Programme.

Procedure for admissions, curriculum transaction and evaluation:

Eligibility:

Candidates should have passed the Higher Secondary Examination conducted by the Board
of Higher Secondary Education, Government of Tamil Nadu or any other examination accepted by
the syndicate, as equivalent thereto.

The Programme Fee is Rs.18000/- for three years, plus Registration and other Charges. The
admission are carried out by Tamil Nadu Open University and through its Regional Centres
located within the State of Tamil Nadu. The Theory Counselling and the Practical Counselling will
be conducted through the Learners Support Centres of Tamil Nadu Open University. The
evaluation will be carried by Tamil Nadu Open University consists of Continuous Internal
Assessment through Assignment and External Assessment through Term End Examination.
Financial Assistance:

SC/ST Scholarship available as per the norms of the State Government of Tamil Nadu.

Complete Admission fee waiver for the Physically challenged/ differently abled persons.

Policy of Programme delivery:
The Academic Calendar for the Programme will be available for the learners to track down

the chronological events/ happenings. The Counselling schedule will be uploaded in the TNOU

website and the same will be intimated to the students through SMS.



Evaluation System: Examination to Bachelor’s Degree Programme in Visual Communication is
designed to maintain quality of standard. Theory will be conducted by the University in the
identified Examination Centres. For the Assignment students may be permitted to write with the
help of books/materials for each Course, which will be evaluated by the Evaluators appointed by
the University.

Continuous Internal Assessment (CIA) Assignment: 1 assignment for 2 credits are to be
prepared by the learners. E.g. If a Course is of Credit 6, then 3 number of Assignments are to be
written by the learner to complete the continuous assessment of the course. Assignment carries 30
Marks consists of Short Answer Questions (150 words) and Long Answer Questions (1000 words)

for each Course.

Section A | Three Short-Answer Questions [Each 5- Marks] | 3 x5 =15 Marks
Section B One Long Answer Question [10-Marks] 1 x 15 = 15 Marks
Total 30 Marks

Theory Examination:
Students shall normally be allowed to appear for theory examination by completing
Practical and Assignment. The Term -End Examination shall Carry 70 marks and has PART: A, B

and C and will be of duration 3 hours.

Question Pattern for Theory Examinations:

Max. Marks: 70 Time: 3 hours

PART - A (5 x 2 = 10 marks)
Answer all FIVE questions in 50 words
[All questions carry equal marks]
From Block - I
From Block - 11
From Block - 11
From Block - IV
From Block- V
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PART - B (4 x 5 = 20 marks)
Answer any FOUR questions out of Seven questions in 150 words
All questions carry equal marks

From Block - I
From Block - 11
From Block - 111
9. From Block - IV
10. From Block- V
11.  From any Block
12.  From any Block

XN



PART - C (4 x 10 = 40 marks)
Answer any FOUR questions out of Seven questions in 400 words
[All questions carry equal marks]

13. From Block - I
14. From Block - 11
15. From Block - III
16. From Block - IV
17. From Block -V
18. From any Block
19.  From any Block

Pattern of Question Paper for Practical Examinations;

Each set of question paper contains various questions with options and the candidate has to choose
any one given.

Awarding of marks for Practical examinations.

Total Marks: 100 (External Practical 70 Marks +Internal (Record 30 Marks)

Passing Minimum:

For_theory examination: The candidate shall be declared to have passed the theory examination if the

candidate secures not less than 25 marks in the Term End Examinations (TEE) in each theory paper and
secures not less than 13 marks in the Continuous Internal Assessment (CIA) [The mark distributions will
be adhere as per TNOU norms time to time] and overall aggregated marks is 40 marks in both external
and internal taken together. The Candidate must secure the minimum aggregated total of 40 marks for

passing in the each course.

Continuous Internal Term End Examination Overall Aggregated
Assessment Marks .
(CIA) (TEE) Maximum
Marks
Minimum Maximum Minimum Maximum CIA+TEE
Mark Mark Mark Mark
13 30 25 70 40 100

For practical examination: The candidate shall be declared to have passed the practical examination if the

candidate secures not less than 25 marks in the practical examinations in each practical course and
secures not less than 13 marks in the Continuous Internal Assessment (CIA) and overall aggregated
marks is 40 marks in both external and internal taken together. The Candidate must secure the minimum
aggregated total of 40 marks for passing in the each course.

However submission of record notebook is a must.

Practical Examination Maximum
Continuous Internal (PE) Overall Aggregated Marks




Assessment Marks
(CIA)
Minimum Maximum Minimum Maximum CIA + PE
Mark Mark Mark Mark
13 30 25 70 40 100

Awarding of marks for Practical examinations.

Total Marks: 100 (External Practical 70 Marks +Internal (Record 20 Marks + Practical Counselling
Class Attendance 10 Marks)

Distribution for 70 Marks:

Creativity, novel theme, colour sense: 20 Marks

Observation: 35 Marks

Result: 5 Marks

Working pattern like usage of shortcuts, screen utilisation etc., : 10 Marks

Total: 70 Marks

Classification of Successful Candidate:

Candidates who pass all the courses prescribed and who secure
» 75% and above (in first attempt only) will be placed in the First class with Distinction.
* 60% and above in the aggregate of marks will be placed in the First Class.
* 50% and above but below 60% in the aggregate will be placed in the Second Class.

« All other successful candidates will be placed in the Third Class.

Requirement of laboratory and Library Resources:

The Programme will be offered through the Learner Support Centre (LSC) maintained by Tamil Nadu
Open University. The LSC’s have the required infrastructural facilities to conduct the Counselling for
the students who wish clear their doubts and also they are having well equipped laboratory facilities

relevant to the Bachelor Degree Programme in Visual Communication.

A well equipped Library is available in the University Head quarters with about 24,000 books and lot of
research journals. The learner Support Centre through which the Degree Programme is to be offered is

also equipped with a full-fledged library having books and Journals.

Cost Estimate of the Programme and the Provisions
The cost estimate for development, delivery and maintenance of the Bachelor of Arts Degree

Programme in Visual Communication is provided in the following Table.

S.No. Details Amount in Rs.




1 Programme development and launching cost -30,77,370
(Expenditure)

2 Programme Fee charged for 3 years per student 18,000
(Income)

3 Examination Fee charged for 3 years (Income) per 9,000
student

4 Examination expenses per student for 3 years per - 3,600
student (Expenditure)

Quality Assurance Mechanism & Programme Outcomes: The Quality of the Bachelor Degree

Programme in Visual Communication is maintained by adopting the curriculum suggested by the UGC.

As per UGC guidelines the core courses, three elective courses, three subject specific elective courses,

two practical courses are included in the Programme. As a part of Quality assurance, the curriculum for

the Programme will be updated once in three years. Accordingly, the curriculum is updated and approved

by Board of Studies held on 16-06-2020. Necessary steps are being taken to obtain the feedback from the

students and the Academic Counsellors who are part of the Programme for effective delivery of the

Programme.

Programme Outcomes:

Learners gain knowledge and develop skill over communication methods, understands the
concept of communication.

Analyse the various methods of communication

Can perform their own style of communication with any of the medium they prefer

Can conceptualise a method of communication and delivers the message for the needy.
Can do innovative presentation using various methods of communication.

This programme is specific for applications of Visual communication for video, audio and
multimedia

Enhance their creative skills using various methods of communication tools.

Develops and deliver content that are visually attractive

Tamil Nadu Open University
School of Journalism and New Media Studies
Structure of B.Sc (Visual Communication) Syllabus

Category | Evaluation Cred

Course Course Code Course Title )
Int+Ext | Total | its
Semester I
Language BFTM-01 Tamil / other languages AECC 30+70 100 3
Language BFEG-01 Foundation in English AECC 30+70 100 3
BVN -11 Introduction to Visual | CC 30+70 100 4
Part - III Communication




BVN -12 Social Psychology cC 30+70 100 4
BVNP-01 Practical: Drawing Lab SEC-1 30+70 | 100 2
Semester
11
Part- 1 BFTM-01 Tamil / other languages AECC 30+70 100 3
Part-1II BFEG-01 Foundation in English AECC 30+70 | 100 3
BVN -21 Writing for Media CcC 30+70 100 4
Part-III BVNAL-22 Visual Literacy CC 30+70 100 4
BVNP-02 Practical: Graphic Design Lab | SEC-2 30+70 | 100 2
Semester
11
Part- | BFTM-03 Tamil / other languages AECC 30+70 100 3
Part -1 BFEG-03 Foundation in English AECC 30+70 100 3
BVN -31 Printing and Publication cC 30+70 100 4
Part-III BVNAL-32 Basic Photography DSE-1 30+70 100 4
BVNP-03 Practical: Photography Lab CcC 30+70 100 2
Semester
1\%
Part -1 BFTM-04 Tamil / other languages AECC 30+70 100 3
Part - II BFEG-04 Foundation in English AECC 30+70 100 3
BVN-41 Commercial Broadcasting (o 30+70 100 4
Part-III BVN-42 Advertising DSE-2 30+70 100 4
CCE Environmental Studies AECC-2 30+70 100 2
BVNP-04 Practical: Advertising Lab CcC 30+70 100 2
Semester V
Part-III BVN-51 Media, Culture and Society cc 30+70 100 4
BVN-52 Digital Filmmaking cC 30+70 100 4
BVN-53 / Script Writing / DSE-3 30+70 100 4
BVN-54
Elements of Film To Choose any one of the
Elective
Part-IV BVNP-05 Practical: Video Production SEC-3 30+70 100 4
Lab
Part-V *Generic Elective-CBCS GE-2 30+70 100 2
(Student Choice)
Semester
VI
Part-III BVN-61 Media Planning cC 30+70 100 4
BVN-62/ Multimedia/ DSE-4 30+70 100 4
BVN-63 Graphic Production To Choose any one of the
Elective
BVNP-06 Practical: Multimedia cc 30+70 100 2
Graphics Lab
BVNP-07 Project/Internship SEC-4 30+70 100 4
Part-1V *Generic Elective-CBCS GE-1 30+70 100 2
(Student Choice)
3100 | 100
Note:
CC AECC SEC DSE GE
Core Course - Ability Enhancement Skill Discipline Specific Generic




10 Compulsory Course - 2 Enhancement Elective - 4 Elective - 2
Course - 4

* Generic Elective Courses for other Discipline Students

SEMESTER
Tamil Nadu Open University
Department of Visual Communication &
Department of Mass Communication

School of Journalism and New Media Studies,
Chennai - 15

B.Sc., Visual Communication - Syllabus - I year - I Semester (Distance Mode)
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Tamil Nadu Open University
Department of Visual Communication &
Department of Mass Communication
School of Journalism and New Media Studies,
Chennai - 15

B.Sc., Visual Communicaiton - Syllabus - I year - I Semester (Distance Mode)
COURSE TITLE : Foundation in English-I (Literature and Grammar)

COURSE CODE : BFEG- 01
COURSE CREDIT : 3

COURSE OBJECTIVES

To make the learners aware of the history of England
To cultivate the creativity among the learners

To improve the reading skills of the learners

To enhance the vocabulary of the learners

To make the learners read and write in English

YVVVY V

COURSE OUTCOMES
On successful completion of the Course, the learners will be able to:

> Describe the history of England

» Critically analyse the literary texts
» Use the words correctly

> Write in flawless English

Block-1 Brief History of England
Tudor England- Stuart England -Restoration England -Revolutions -Eighteenth Century-19t
Century Education- 20th Century

Block 2 Literary Texts
R.K. Narayan- An Astrologer’s Day and Sarojini Naidu - Bangle Sellers



Block-3 Reading Comprehension

Definition of Comprehension- Types of Comprehension- Reading Materials-Vocabulary-
Critical Reading- Effective Reading- Exercises

Block -4 Functional Grammars and Vocabulary

Parts of Speech- Tenses-Articles -Prepositions and Linkers -Punctuation-Common Mistakes -
Polite Expression-Affixes

Block-5 Language Skills
Reading Skills: SQ3R Technique -Writing Skills -Dictionary Use

References:
1. Narayan R.K. Short Story Collections.
Sarojini Naidu. Bangle Sellers

2.

3. Sinha C.A. Reading Comprehension. Prabhat Prakashan.

4 Xavier A.G. An Introduction to the Social History of England. Viswanathan S. Printers,
Chennai. 2009.

Web Resources:

1. https:/ /www.digimat.in/nptel / courses/video /109106124 /L.01.html

2. https:/ /www.digimat.in/nptel / courses/video /109106138 /L46.html

3. https:/ /www.coursera.org/lecture/ multimodal-literacies/ 9-2-learning-to-read-reading-
for-meaning-HdG30O

4. https:/ /nptel.ac.in/courses/109/107 /109107172 /

COURSE TITLE . INTRODUCTION TO VISUAL COMMUNICATION
COURSE CODE :  BVN-11
COURSE CREDIT . 4

COURSE OBJECTIVES

While studying the Introduction to Visual Communication, the student shall be able:
e To understand the knowledge about the communication tools with its nature and scope and
know about various concepts in visual communication
e Obtain the knowledge of the basic concepts such as tools, methods, theories and also the
different types of communication
e To understand the important concepts of communication, processes and also methods and
mores with its characteristics and their different types with their functions

e Tolearn the meaning and functions of visual communication with its relationships

COURSE OUTCOMES

After completion of the Course, the student will be able to:


https://www.digimat.in/nptel/courses/video/109106124/L01.html
https://www.digimat.in/nptel/courses/video/109106138/L46.html
https://www.coursera.org/lecture/multimodal-literacies/9-2-learning-to-read-reading-for-meaning-HdG3O
https://www.coursera.org/lecture/multimodal-literacies/9-2-learning-to-read-reading-for-meaning-HdG3O
https://nptel.ac.in/courses/109/107/109107172/

e The student will be able know how visual communicaton plays a vital role in designing
communication patterns for reaching the mass

e The student will be able to interpret how the basic concepts of communiction, its
relationship with man and the processes of communication promotes the positive social
interactions and the better social structure through its application in social.

e The student will be able to understand the role of communicaiton and its functions for
better approach to the mass.

e The student will be able to describe the nature proces, types, ,models and theories of

communication.

Block 1: Nature, process and types of communication
Unit - 1: Nature and process of human communication
Unit - 2: Functions of communication

Unit - 3: Verbal and non-verbal communication

Unit - 4: Intra-personal, Inter-personal , Small group
Unit -5: Public and mass communication

Block 2: Models and theories of Communication

Unit - 6: Models: SMR, SMCR,

Unit - 7: Shannon and Weaver,

Unit - 8: Lasswel, Osgood, Schramm, Gerbener, Newcomb, convergent
Unit - 9: Gate-keeping, communication and socialization.

Block 3: Nature and process of mass communication
Unit - 10: Nature and process of mass communication
Unit - 11: Media of mass communication

Unit — 12: Characteristics and typology of audiences

Block 4: Media systems and theories:

Unit-13: Media systems and theories: authoritarian, libertarian, socialistic, social responsibility,
development, participatory.

Unit -14: Mass media public opinion and democracy.

Unit - 15: Media and Mass culture and its effects.

Unit-16: Media organizations, media content, market driven media effects, of Indian
Communication Theory skyvasion.

Unit - 17: Cultural integration and cultural pollution.

Block 5: Ethical aspects

Unit - 18: Ethical aspects of mass media

Unit - 19: freedom of speech and expression, right to information
Unit - 20: media and social responsibility, media accountability
Unit - 21: infotainment and ICE

Unit -22: Importance of Folk media

Reference:



1. ‘Communication models’ by McQuail, Denis and Sven Windahl.; Longman, NewYork 1981.

2. ‘Theories of the Information Society’ by Webster, Frank. Routledge, London. 1995.

3. The dynamics of mass communication : media in transition / Joseph R. Dominick.
Edition: 12th ed., McGraw-Hill international ed. 2015

3. Communication theories : origins, methods and uses in the mass media / Werner
J. Severin, James W. Tankard.5th ed. Pearson new international ed.Publisher: Harlow :
Pearson Education Limited, c.2014

4. Media / impact : an introduction to mass media / Shirley Biagi.10th ed., International ed.
Wadswort / Cengage Learning, c.2012

5. Mass media research : an introduction / Roger D. Wimmer, Wimmer Research, Joseph R.

Dominick, University of Georgia. Tenth edition. Wadsworth / Cengage Learning, [2014]

COURSE TITLE . SOCIAL PSYCHOLOGY
COURSE CODE . BVN-12
COURSE CREDIT . 4

COURSE OBJECTIVES

While studying the Social Psychology subject, the student shall be able:
e To understand the base about the social psychology in media which will enhance the
understanding of audience in psychological aspect
e To obtain the theory knowledge of the social evolution and current trend
e To know the fundamentals like nature, socialisation and psychology of audience.

e Tolearn the Audiences and Collective Behaviour

COURSE OUTCOMES

After completion of the Course:

e The student will be able know how the social psychology and its impact in designing content
for media.

e The student will be able to explain how the people tend to choose medium with their
expectations fulfilled.

e The student will be able to describe the socialisation, nature and role of media

e The student will be able to understand the perspectives of Emile Durkhiem, Marx weber and
Marx in theory formation and they will also be apply that theory in their different fields of

life events as well as their understanding of happendings.

Block I: Nature
Unit - 1: The Nature and Scope of Social Psychology.



Unit - 2: The Methods of Social Psychology.
Unit - 3: The Development of Social Psychology : Early Beginnings - the Contributions of
Sociologists and Psychologists : Comte; Le Bon; Durkheim; Cooley; Gh Mead; Mc Doughall;

Block II : Socialisation

Unit - 4: Specialization : Social Learning Process.

Unit - 5: Socialization and Motivation; dependency; Aggression; Need Achievement; affiliation; etc.
Unit - 6: Social Factors in perception.

Unit - 7: Society and Personality.

Block III : Nature and role

Unit - 8: Attitudes and Opinions The Nature and Dimensions of Attitudes.

Unit - 9: The Formation and Change of Attitudes.

Unit - 10: Communication and Persuasion.

Unit - 11: Public opinion -Nature, measurement, formation and change.

Unit - 12: Role of Mass communication in Public Opinion Formation and change.

Block IV : Nature and types

Unit - 13: Groups and group Processes;

Unit - 14: Nature and Types of groups;

Unit - 15: Conditions Conclusive to Development of Groups;

Unit - 16: group Dynamics; Group norms and conformity;

Unit - 17: Social Facilitation. Group structure and group performance;
Unit - 18: Cooperation and competition.

Block V: Psychology

Unit - 19: Mass Psychology; Audiences and Collective Behaviour.

Unit - 20: Classification of Collective masses.

Unit - 21: Casual Audiences,

Unit - 22: Intentional Audiences and Audiences and Mass Media.

Unit - 23: Collective Behaviour - the mobs and the Different kinds of Mobs.
Unit - 24: The Psychology of Mass Movements.

Reference:
1. Mc David and Harris ; “An Introduction to Social Psychology” . Harper & Row, 1968
2. D Crytchfold, RS and Ballachey, E L “Individual in Society”. McGraw Hill. New York
3. Sherif, N and Sherif C.W. ”An Outline of Social Psychology” Harper & Row. New York

COURSE TITLE .  DRAWING LAB
COURSE CODE . BVNP-01
COURSE CREDIT . 2

COURSE OBJECTIVES

While studying the DRAWING LAB, the student shall be able:



e To understand the basic drawing
e To obtain the practical knowledge on concept drawing
e To know the fundamentals like sketches, creation of concepts.

e Tolearn the presentaion of objects through drawimg

COURSE OUTCOMES
After completion of the Course:

e The student will be able know how the drawings are done using various methods
e The student will be able to explain how the concept of drawing is done by them.

e The student will be able to create any drawing with perfect shades and textures

BVNP-I Drawing Lab

The drawing record should contain exercises completed by each student on every practical class
during the first semester. It should contain a content page of exercises completed by individual
students. The following exercises are compulsory. Each exercise should have at least 2 drawings.
{Roughs also should be submitted along with the final drawings.}. All exercises must be in pencil
and pen (black)

e Geometrical shapes

e Patterns, Surface textures etc.

e Perspectives

e Overlapping objects

e Light and shade

B.Sc (Visual Communication) I YEAR - Il SEMESTER (DISTANCE MODE)
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Tamil Nadu Open University
Department of Visual Communication &
School of Journalism and New Media Studies,
Chennai - 15

B.Sc., Visual Communication - Syllabus - I year - II Semester (Distance Mode)
COURSE TITLE : Foundation in English-II (Literature and Use of
English)
COURSE CODE : BFEG- 02

COURSE CREDIT : 3

COURSE OBJECTIVES

To cultivate the creativity among the learners

To improve the reading skills of the learners

To enhance the vocabulary of the learners

To develop pronunciation skills

To imbibe the use of internet for developing language skills

VVVVY

COURSE OUTCOMES
On successful completion of the Course, the learners will be able to:

critically evaluate the literary texts
read the passages effectively

speak with good accent
communicate through online

YV V VYV

Block-1 Literary Texts
Rabindranath Tagore’s Sacrifice and John Donne’s The Sun Rising

Block- 2 Reading Comprehension
Reading passages-Preparing a glossary from passage- reading the meaning- respond to
questions

Block- 3 Vocabulary and Grammar

Synonyms and Antonyms- Homophones-Making of Nouns-Making of Adjectives-Compound
Words-Phrases and Idioms-Words often confused-Spelling- Tenses

Block-4 Pronunciation and Spoken English

Importance of English-Pronunciation: An Exposition-Speech Sounds-Sounds and Spelling: The
Relationship-Attributes of Good Speech-Dialogue Situations/ Situational Dialogues

Block-5 The Internet English
Email-Chat Groups-Virtual Words-The Web-Commentary

References:
1. Balasubramanian T. English Phonetics for Indian Students - A Workbook. 2016.
2. Daniel Jones. Cambridge English Pronouncing Dictionary. Cambridge University Press,
2011.



3.

Tagore, Rabindranath. Sacrifice and Other Plays.Niyogi Books, 2012.

Web Resources:

1. https:/ /www.poetryfoundation.org/podcasts/ 75363/ the-sun-rising
2. https:/ /nptel.ac.in/courses/109/103/109103135/
3. https:/ /nptel.ac.in/content/storage?2/courses/ 109106085/ downloads/03-
%20Phonetics %20and %20Phonology-%20week %203.pdf
4. https:/ /nptel.ac.in/courses/109/106/109106085/
5. https:/ /nptel.ac.in/courses/109/107 /109107172 /
COURSE TITLE : WRITING FOR MEDIA
COURSE CODE : BVN -21
COURSE CREDIT : 4
COURSE OBJECTIVES

While studying the Writing for media, the student shall be able:

To address understand the concept for creating content for media and develop the
knowledge in various various components for media writing

To learn the knowledge of writing for different medium such as print, radion and television
and emerging media

To carry out the fundamental concepts of writing

To study the social groups and its different categories for developing content in media

COURSE OUTCOMES

After completion of the Course:

The student will be able to prepare and deliver content for any media

The student will be able to explore on various components and feature of media

The student will be able to have the skill of learing various media jorgans and they will be
develop their own style in content cretion.

Reveals the importance of media writing and will have control over the wide spread of

information through various forms of media.

BVN -21 : WRITING FOR MEDIA
Block-I: Print Medium:

Unit - 1: Nature and characteristics of a Newspaper - Readers’ perception -Information medium -

Deadline - content variety - general and specialized newspapers

Unit - 2: Editorial policy and style - language

Unit - 3: Inverted pyramid - source attribution - writing features and articles

Unit - 4: Comparative analysis of Tamil and English dailies - Freelancing.


https://www.poetryfoundation.org/podcasts/75363/the-sun-rising
https://nptel.ac.in/courses/109/103/109103135/
https://nptel.ac.in/content/storage2/courses/109106085/downloads/03-%20Phonetics%20and%20Phonology-%20week%203.pdf
https://nptel.ac.in/content/storage2/courses/109106085/downloads/03-%20Phonetics%20and%20Phonology-%20week%203.pdf
https://nptel.ac.in/courses/109/106/109106085/
https://nptel.ac.in/courses/109/107/109107172/

Block -1I: Magazines:

Unit - 5: General and specialized magazines - contents - target readers - language — writing style -
pictures and illustrations

Unit - 6: features and special articles

Unit - 7: Tamil Magazines vs English magazines: a comparative analysis - Freelancing

Block- I1I: Radio:

Unit - 8: Nature and characteristics of Radio — Radio for information, education and entertainment
Unit - 9: Time and deadline factor - News headlines and highlights - News features - talk shows -
interviews-

Unit - 10: Radio audiences - audience participation -language and style

Unit - 11: New wave FM Radio - Radio Jockeying

Unit - 12: target audience - content variety and style - music- competition

Unit - 13: technological factors in writing for electronic media

Block - IV: Television:

Unit - 14: Nature and characteristics of television - audio and visual elements

Unit - 15: writing television news - time factor - informational and educational programmes
Unit - 16: general and special audience programmes - language and style of presentation
Unit - 17: Video jockeying - entertainment programmes - audience participation.

Block - V: Web Writing:

Unit - 18: Internet as a medium - nature and characteristics - users profile

Unit - 19: Newspapers online - hypertext - textual and visual limitations - language and style -
multimedia support - contents online:

Unit - 20: informational, educational and entertainment

Unit - 21: authenticity and piracy issues - regulations.

Reference:
1. Mencher, Melvin. “News Reporting and Writing”. New York. McGraw Hill Pub. 2003.

2. Navin Chandra & Chaughan. ‘ Journalism Today’. New Delhi. Kanishka Pub. 1997.

3. Shrivastava, K.M. ‘Radio and TV Journalism’. New Delhi. Sterling Publishers, 1989

4. Hilliart, Robert. ‘Writing for Television, radio and New media(8th ed.). Belmont.Wadsworth
Pub. 2004.

5. White, Ted. ‘Broadcast news writing, Reporting and Producing’(4th ed.).Oxford. Focal Press.
2006.
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B.Sc., Visual Communication - Syllabus - II year - III Semester (Distance Mode)
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B.Sc., Visual Communication - Syllabus - II year - III Semester (Distance Mode)

COURSE TITLE : Foundation in English-III (Soft Skills)
COURSE CODE : BFEG- 03
COURSE CREDIT : 3

COURSE OBJECTIVES

YV V V VY VY

To cultivate the positive mind
To improve body language

To develop interview skills

To prepare a comprehensive CV
To enhance interpersonal skills

COURSE OUTCOMES



On successful completion of the Course, the learners will be able to:

» approach the life positively

» communicate in good manner
> join in a team in working place
» develop an impressive CV

» express managerial skills

Block-1 Introduction to Soft Skills

Soft Skills: An Introduction - Definition and Significance of Soft Skills; Process, Importance and
Measurment of Soft Skill Development- Self-Discovery: Discovering the Self; Setting Goals;
Beliefs, Values, Attitude, Virtue. 3. Positivity and Motivation: Developing Positive Thinking
and Attitude; Driving out Negativity; Meaning and Theories of Motivation; Enhancing
Motivation Levels.

Block-2 Body Language & Etiquettes

Non-Verbal Communication: Importance and Elements; Body Language- Social and Business.
Block-3 Group Discussion& Interview Skills

Interviewer and Interviewee - in-depth perspectives- Before, During and After the Interview-
Tips for Success- Meaning, Types and Models, Group and Ethical Decision-Making, Problems
and Dilemmas in application of these skills

Block-4 Preparation of Curriculum Vitae’” (CV)
Definition of CV and its purposes- CV versus Resume- Rules- Covering Letter

Block-5 Emotional Intelligence Skills
Meaning, History, Features, Components, Intrapersonal and Management Excellence;
Strategies to enhance Emotional Intelligence.

References:
18.  Dhanavel S.P. English and Soft Skills. Orient Blackswan India, 2010.
19.  Ghosh B.N. (Ed.) Managing Soft Skills for Personality Development. McGraw Hill India,

2012.
Web Resources:
20. https:/ /onlinecourses.nptel.ac.in/nocl9 hs33/preview

21. https:/ /nptel.ac.in/courses/109/107/109107121/

COURSE TITLE :  VISUAL LITERACY
COURSE CODE : BVN -22
COURSE CREDIT : 4

COURSE OBJECTIVES

While studying the VISUAL LITERACY, the student shall be able:

e To study the realistic knowledge about the visual component used in communiction.

e To assist to learn the knowledge of colouring, designing and selecting themes

e To define and apply different elements in designing or creating visual element for
presentation.

e To identify the different approaches and perspectives designing and tools used for visual
design.


https://onlinecourses.nptel.ac.in/noc19_hs33/preview
https://nptel.ac.in/courses/109/107/109107121/

COURSE OUTCOMES

After completion of the Course:

e The student will be able to create a visual element required in the industry

e The student will be able to apply the acquired knowledge in design and apply in creating of
visual components.

e The student will be able to analyze and apply the designing concepts such as colour, shape
and usage of space etc.,

e Reveals the importance of various component of designing and apply the theories learned.

Block 1: Concept of visual literacy

Unit - 1: Foundational concepts of Visual Literacy

Unit - 2: Perceptualtheory, Physiological aspects, imagery and memory, historical development.
Unit - 3: Definition of visual literacy;

Unit - 4: Perceptual aesthetics and visual language.

Unit - 5: Communication models,

Unit - 6: Nonverbal communication: study of Symbols,body language and object language.

Block 2: Visual Theories

Unit - 7: Basic visual concepts and Principles:Gestalt Theory, Gestalt psychology
Unit -8: Constructivism;

Unit - 9: Perceptual Theories: Role of Perception, semiotics, cognitive.

Blcok 3: Visual Cues

Unit - 10: Colour, Form, dot, lines, shapes, 2D and 3D forms, texture;Depth, perspective, size and
proportion, movement

Unit - 11: Composition and visual-balance

Unit - 12: Visual/verbal relationships

Unit - 13: Design considerations for Visuals

Block 4: Visual in various industry

Unit - 14: Visuals in Business and Industry.

Unit - 15: Advertising, Public Relations, and Journalism.

Unit - 16: The communication strategies -Meaning, methods, message content, artist, form,
audience,

Unit - 17: Visual technique, Visualization/Visual Thinking.Visual Persuasion and Propaganda;
Visual Stereotypes.

Block 5: Analyis of Visuals

Unit - 18: The Personal, Social, Cultural, Political, Technical,Ethical, Critical perspectives; Unit - 19:
Deconstruction, cultural and Technical coding, mass media, semiotic, and post structural thoughts
and concepts.

Unit - 20: Moral and Ethical issues.



Reference:
1. Berger Arthur Asa, [2012] Media Analysis Techniques, Sage Publication, London.

2. Gillian Rose, [2011] Visual Methodologies,Routledge, London.

3. Theo Van Leeuwen, Carey Jewitt, [2003] Handbook of Visual analysis, Sage Publications,
London.

4. introduction, Rout ledge, London.

5. MaritaSturken, [2009] Practices of Looking: An Introduction to Visual Culture xford

University Press, USA.

B.Sc (Visual Communication) I YEAR - Il SEMESTER (DISTANCE MODE)

COURSE TITLE : GRAPHIC DESIGN LAB
COURSE CODE : BVN P-02
COURSE CREDIT : 2

COURSE OBJECTIVES

While studying the GRAPHIC DESIGN LAB, the student shall be able:
e To study the realistic knowledge about the visual Ddesign.
e To acquire knowledge in designing pamplets, brochures etc

e To define and apply different tools in creation of designs

COURSE OUTCOMES

After completion of the Course:
e The student will be able to create a visual element required in the industry

e The student will be able to apply the acquired knowledge in design and apply in creating of
visual components.

e The student will be able to analyze and apply the designing concepts such as colour, shape
and usage of space etc.,

e Reveals the importance of various component of designing and apply the theories learned.

BVNP-02 GRAPHIC DESIGN LAB

Record should contain at least TWO exercises each with written briefs, scribbles and final artwork).
Cutting and pasting work for advertisements must be done with design elements (logos,
illustrations, lettering etc.) created by the learners themselves (cutting and pasting from magazine
or any other secondary sources will not be allowed).

Record



e Logo design

e Letterhead

e Visiting Cards
e Brochures

e Print Advertisements-Black & White, Colour

B.Sc (Visual Communication) II YEAR - III SEMESTER (DISTANCE MODE)

B.Sc., Visual Communication - Syllabus - II year - III Semester (Distance Mode)
COURSE TITLE : Foundation in English-III (Soft Skills)

COURSE CODE : BFEG- 03
COURSE CREDIT : 3

COURSE OBJECTIVES

To cultivate the positive mind
To improve body language

To develop interview skills

To prepare a comprehensive CV
To enhance interpersonal skills

YV VVVY

COURSE OUTCOMES
On successful completion of the Course, the learners will be able to:

» approach the life positively

» communicate in good manner
» joinin a team in working place
» develop an impressive CV

> express managerial skills

Block-1 Introduction to Soft Skills

Soft Skills: An Introduction - Definition and Significance of Soft Skills; Process, Importance and
Measurment of Soft Skill Development- Self-Discovery: Discovering the Self; Setting Goals;
Beliefs, Values, Attitude, Virtue. 3. Positivity and Motivation: Developing Positive Thinking
and Attitude; Driving out Negativity; Meaning and Theories of Motivation; Enhancing
Motivation Levels.

Block-2 Body Language & Etiquettes

Non-Verbal Communication: Importance and Elements; Body Language- Social and Business.
Block-3 Group Discussion& Interview Skills

Interviewer and Interviewee - in-depth perspectives- Before, During and After the Interview-
Tips for Success- Meaning, Types and Models, Group and Ethical Decision-Making, Problems
and Dilemmas in application of these skills

Block-4 Preparation of Curriculum Vitae” (CV)
Definition of CV and its purposes- CV versus Resume- Rules- Covering Letter



Block-5 Emotional Intelligence Skills
Meaning, History, Features, Components, Intrapersonal and Management Excellence;
Strategies to enhance Emotional Intelligence.

References:

22.  Dhanavel S.P. English and Soft Skills. Orient Blackswan India, 2010.

23.  Ghosh B.N. (Ed.) Managing Soft Skills for Personality Development. McGraw Hill India,
2012.

Web Resources:
24. https:/ /onlinecourses.nptel.ac.in/nocl9 hs33/preview
25. https:/ /nptel.ac.in/courses/109/107/109107121/

COURSE TITLE : PRINTING AND PUBLICATION
COURSE CODE : BVN -31
COURSE CREDIT Y

COURSE OBJECTIVES
While studying the PRINTING AND PUBLICATION, the student shall be able:

e To acquire knowledge of printing and publication and various concept involved

e To teach the understanding of concepts such as palanning, desinging, layout, trends in
desinging

e To understand the role of various elements in printing process

e To identify and understand the role of various components in printing and publication

processs

COURSE OUTCOMES

After completion of the Course:
e The student will be able to define and describe the concept of publication

e The student will be able to analyze and classify the different factors which involved in
printing process.
e Having ability to reveals the importance of trends in printing process.

e The student will able to explain how the process of printing be done in the industry.

Block 1 : History

Unit - 1: History of printing.

Unit - 2: Recent technological development of printing processes.
Unit - 3: Importance of printing processes in design decisions.

Block 2: Principles
Unit - 4: Principles of printing.(relief, planography etc.,)
Unit - 5: Type-setting methods: hot metal, photo composition and digital. Plate making process.


https://onlinecourses.nptel.ac.in/noc19_hs33/preview
https://nptel.ac.in/courses/109/107/109107121/

Unit - 6: Types of printing processes- Letter Press, Offset, Gravure , Flexography and Silk Screen.
Unit - 7: Colour printing process - colour separation, colour correction and colour reproduction.
Unit - 8: Current trends and future developments in printing processes (Laser Printers, Scanners,
Ink-jet printers, Image setters, Direct-to-plate printing etc.).

Block 3: Elements

Unit - 9: Elements of publication design.

Unit - 10: Page-makeup & Layout. Types of Layout-Books, Magazines, Brochures, Catalogues etc.,
Unit - 11: Typography—typeface design, copy fitting, communication through typography.

Unit - 12: Special designs (information graphics, charts, tables boxes etc.).

Block 4 : Printing

Unit - 13: Printing Management,

Unit - 14: Printing press organization and structure

Unit - 15: Economics of printing - different types of paper, ink, plates, miscellaneous;
Unit - 16: Print order estimation, managing wastage.

Block 5: Recent Technologies

Unit - 17: New technological development in printing process.

Unit - 18: Digital pre-press. Direct to plate technologies.

Unit - 19: Recent trends printing processes.

Unit - 20: An over view of printing and publishing industry in India.
Unit - 21: An over view of electronic publishing.

References:
1. Dennis, E(1997). Lithographic technology in transition. Amdams, .M.
2. Ramano F (1997). Delmar’s dictionary of Digital Printing and Publishing
3. Ruggles, P (1996) Printing Estimating: digital and traditional costing methods for graphic
imaging. 4t Edition. Thomson Learning
4. McAllister, R (1998) Pathways to Print: Trapping. Thomson Learning
McAllister, R (1998) Pathways to Print: Color. Thomson Learning
6. Cost, F (1997) Pocket guide to digital printing. Thomson Learning
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COURSE TITLE :  BASIC PHOTOGRAPHY
COURSE CODE :  BVN-32
COURSE CREDIT  : 4

COURSE OBJECTIVES

While studying the BASIC PHOTOGRAPHY, the student shall be able:

e To acquire knowledge of photography amd techniques

e To teach the understanding of concepts such as lighting, camera angle, camera shots etc
¢ To understand the role of various elements in photography.

e To identify and understand the role of various components photography



COURSE OUTCOMES

After completion of the Course:
e The student will be able to define various photography shots
e The student will be able to take various photography using the techical knowledge acquired
from the course
e The ability to understand natural lighting and apply external lighting.
e The student will able to explain how the photographs with defined image required.

Block I : Basics of Camera

Unit - 1: Human Eye and Camera.

Unit - 2: Basics of Camera (aperture, shutter speed, focal length, f-stop, depth of field etc.,) Camera
operations.

Unit - 3: Types of Camera. Types of Lenses.

Unit - 4: Visual Perception.

Unit - 5: Experiencing equipment - different types of cimeras, lenses, filters, bellows, converters
etc.,

Block II: Lighting

Unit - 6: Understanding lighting-indoor and outdoor,

Unit - 7: Exposing and Focusing,

Unit - 8: Types of lighting,

Unit - 9: Natural and Artificial Lights, Controlling lights, Exposure Meters,
Unit - 10: Differential focus, Filters, Flashes. Designing with light.

Block III:

Unit - 11: Types of Film-Sensitivity, Temperature, Speed etc., Reversal Films.

Unit - 12: Manipulation of Colour and Light. Black and white and Colour photography-negatives,
Unit - 13: colour materials, processing and printing.

Block IV: Requirement

Unit - 14: Basic Requirements, Equipments.

Unit - 15: Developing Process.

Unit - 16: Control Factors- Fixing, Washing, Drying. Negative (ideal, identifying faults).
Unit - 17: Printing (paper, chemicals, Enlarger) etc.

Unit - 18: Special effects techniques-motion pictures etc.,

Unit - 19: manipulation of image, framing & trimming.

Block V: Types of Photography

Unit - 20: Some basic Principles. Aesthetics.

Unit - 21: Basics of photo-journalism, Photo-features, Photo - essays, Writing captions, Visual story
telling.

Unit - 22: Photography for advertising-Consumer and industrial.

Unit - 23: Planning a shoot-studio, location, set props and casting.



Unit - 24: Types of photography-Nature Photography, Product photography, Corporate
Photography.

Reference:
1. Barbara London Jim Stone John Upton, [2010]Photography (10th Edition), Pearson, New
York.

2. Robert Hirsch, [2008] Seizing the Light: A Social History of Photography, McGraw-Hill.
3. Tony Northrup, [2012] DSLR Book: How to Create Stunning Digital Photography, Mason

Press.
4. Ben Long, [2012]Complete Digital Photography, Sixth Edition, Delmar Cengage Learning,
U.S.
COURSE TITLE :  PHOTOGRAPHY Lab
COURSE CODE :  BVNP-03
COURSE CREDIT 2
COURSE OBJECTIVES

While studying the BASIC PHOTOGRAPHY, the student shall be able:
e To acquire knowledge of photography amd techniques
e To teach the understanding of concepts such as lighting, camera angle, camera shots etc
¢ To understand the role of various elements in photography.

e To identify and understand the role of various components photography

COURSE OUTCOMES
After completion of the Course:
e The student will be able to take various photography shots

e The student will be able to take various photography using the techical knowledge acquired
from the course
e The ability to understand natural lighting and apply external lighting.
e The student will able to explain how the photographs with defined image required.
BVNP-3 PHOTOGRAPHY LAB

Photography record should contain at least 15 black and white and 15 colour photographs. Each
exercise should include all the necessary details (colour, exposure time, lens type etc.). Final
practical examination will test leraners knowledge on photography (either as a viva or written
exam or practical work on fundamentals of photography). Following themes should be covered
(minimum)

Exercises

1. Landscape (scenic, people, birds/animals, monuments)
2. Portraits

3. Photo feature, photo language

4. Environnemental exposure -

5. Silhouette
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Freezing movement
Panorama

Montage

Indoor photography

10. Industrial photography
11. Special effects
12. Nature Photography, Product photography, Corporate Photography.

B.Sc (Visual Communication) II YEAR - IV SEMESTER (DISTANCE MODE)

Tamil Nadu Open University
Department of Visual Communication &
School of Journalism and New Media Studies,
Chennai - 15

B.Sc., Visual Communication - Syllabus - II year - IV Semester (Distance Mode)
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Tamil Nadu Open University
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School of Journalism and New Media Studies,
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B.Sc., Visual Communication - Syllabus - II year - IV Semester (Distance Mode)
COURSE TITLE : Foundation in English (Writing Skills)

COURSE CODE : BFEG- 04
COURSE CREDIT : 3

COURSE OBJECTIVES

Train the learners to write the academic essays

To make them learn different steps of writing

To develop the learners’ creativity

To distinguish between fact and opinion, cause and effect, problem and solution,
similarities and differences, general and specific ideas, and relevant and irrelevant
information.

To convey information through written language

To involve in note- taking, gathering information, drafting, free-writing, revising,
proofreading, and editing when engaged in writing.

YV VYV

vV VY

COURSE OUTCOMES
On successful completion of the Course, the learners will be able to:

Write without mistakes

Draft formal and informal letters
Take notes for writing purpose
Explain the tables/ pictures in words
Edit the written matters

VVVVY

BLOCK-01 Basic Writing Skills

Learn the basic paragraph structure: main idea, supporting sentences, use of examples,
conclusion- Use basic sentence structures to write a paragraph; use cohesive devices to connect
sentences in a paragraph; use transitional devices for cohesion and for contrast paragraph
internally and between paragraphs (The above structures and devices to be consciously used in



all writing tasks)- Understand and use text structures in paragraphs: sequencing, comparing
and contrasting, relating cause and effect, problems and problem solving

BLOCK-02 Informal and Formal Communication
Write informal letters, applications, and official letters of request and denial- Write official e-
mails, memos and notices

BLOCK-03 Note-Making and Summarising
Prepare notes from reading texts- Take notes from spoken texts-Summarize key ideas and
information in organized points developed from the notes prepared

BLOCK-04 Study Skills (Information Transfer, Reference Skills)
Use charts, tables, other graphics and multimedia, as appropriate for the written texts; present
summary to a group

Block- 05 Technical Editing

Technical Editing - The Big Picture- Working Collaboratively- Organization: The Architecture
of Information- Visual Design and Font Selection- Editing Methods - Then and Now- The
Power of Grammar, Punctuation and Spelling- Basic Copyediting- proofreading -Ethical and
Legal Issues

References:
39.  Graham King. Collins Improve your writing skills
40. Norman Coe and Robin Rycroft. Writing Skills A Problem Solving Approach. CUP.
41. Robyn Najar and Lesley Riley. Developing Academic Writing Skills.Macmillan
Publications.
42.  Scheraga, Mona. Practical English Writing Skills: A Complete Guide to Writing in English

Web Resources:
43. https:/ /nptel.ac.in/courses/109/107 /109107172 /

44, https:/ /nptel.ac.in/courses/109/104 /109104031 /
https:/ /onlinecourses.swayam?2.ac.in/cec20_ma04/preview

COURSE TITLE :  COMMERCIAL BROADCASTING
COURSE CODE : BVN-41
COURSE CREDIT : 4

COURSE OBJECTIVES

While studying the COMMERCIAL BROADCASTING, the student shall be able:

e To bring the realistic knowledge about the commercial broadcasting with its meaning,
nature and scope along for commercial broadcasting

e To understand various stages in production.

e To study the different stages of production and role of job .

e To have a complete knowledge of production process

COURSE OUTCOMES

After completion of the Commercial Broadcasting:


https://nptel.ac.in/courses/109/107/109107172/
https://nptel.ac.in/courses/109/104/109104031/
https://onlinecourses.swayam2.ac.in/cec20_ma04/preview

The student will be able to define concept creation

The student will be able to understand the pre-production process.

The student will be having ability to to engage various elements in production process.
The student will able to explain how the concept of commercial production.

BVN-41 COMMERCIAL BROADCASTING

Block- I : Concept Creation

Unit - 1: Development of ideas- brief from client,
Unit - 2: agency interpretation, advertising strategy,
Unit - 3: creative work- idea/ concept development,
Unit - 4: popular TV ad formats,

Unit - 5: script/ story board, client approval,

Unit - 6: media approval- creative potential of TV.

Block - II : Pre-production

Unit - 7: Pre production- film formats, film stocks, planning of special elements-
Unit - 8: choosing the production team, crew, cast- sources of casting,

Unit - 9: importance of casting director.

Unit - 10: Pre production meeting- the agenda.

Block -III : Prodution
Unit - 11: Production of the commercial- set shooting/ location shooting-
Unit - 12: recording the sound track and creating the special effects- Pre scoring and Post scoring.

Block -1V : Post - Production

Unit - 13: Editing the commercial- traditional film editing/ non linear editing-
Unit - 14: finishing the audio elements-

Unit - 15: confirming the picture- special effects and animations.

Block - V: Reviews

Unit - 16: Economics of commercial production-

Unit - 17: Budgeting, factors affecting budgeting,

Unit - 18: problems with in-house production

Unit - 19: finding production companies for bidding specialization of production companies,
Unit - 20: reviewing the production company cassettes, future of TV commercial production.

References:
1. Kelsey, Gerald. Writing for Television. Unistar, 2004.
2. Simon, Mark. Storyboards Motion in Action(2nd edn.). Oxford: Focal Press. 2000 Zettl,

Herbert. Television Production Handbook(7th edn.). Belmont: Wadsworth Publishing, 2000.

3. Crittenden, Roger. Film and Video Editing (2nd edn.). London: Blue Print, 1995.

Wright, Steve. Digital compositing for Film and Video. Oxford; Focal Press, 2005.

5. Hooper White. How to produce effective TV commercials (3rd edn.). NTC Business Books.
Chicago.
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6. The audio- visual handbook- a complete guide to the world of audio- visual techniques. Alan
MCPHERSON & Howard Timms. Pelham books, London.

7. Mathur,C. Advertising Management; Text and Cases. New Age International: New Delhi-
2005.

B.Sc (Visual Communication) II YEAR - IV SEMESTER (DISTANCE MODE)

COURSE TITLE :  ADVERTISING
COURSE CODE : BVN-42
COURSE CREDIT : 4

COURSE OBJECTIVES

While studying the ADVERTISING, the student shall be able:

e To inculcate the knowledge of advertising.

e To project the importance of creativity in advertising.

e To bring the knowledge about the marketing techniques in advertising.
e To understand the public relations and corporate comunication.

COURSE OUTCOMES

After completion of the Course:

The student will be able to define and describe the role and importance of advertising.
The student will be able to know the functions of creativity in advertising.

The student will be having ability to reveals the importance of public relation

The student will be able differentiate advertising and public relation.

Block I-Advertising

Unit - 1: Dimensions: classification of advertising-

Unit - 2: technology & evolution - functions and effects -

Unit - 3: economic impact - social impact - ethical issues,

Unit - 4: Advertising business: advertisers -advertising agencies - media suppliers.

Block II- Creativity

Unit - 5: Copywriting -

Unit - 6: art direction -

Unit - 7: production process - radio jingles - television commercials,
Unit - 8: Advertising media:

Unit - 9: types of media - advantages and disadvantages -

Unit - 10: budgeting - supplementary media.

Block III- Marketing mix:

Unit - 11: Marketing mix: majority fallacy -

Unit - 12: product marketing process -

Unit - 13: market segmentation process -

Unit - 14: target marketing process - 4 Ps (product, price, place, promotion)



Block IV: Public Relations

Unit - 15: Origins: PR in India -

Unit - 16: evolution of the concept - the concept in practice,

Unit - 17: Functions: publicity - advertising - press agentry - public affairs - issues management -
investor relations - development.

Unit - 18: Media relations: working with the media - media for external publics - organizational
publications -

Unit - 19: guidelines for good media relations

Block V: Corporate communication

Unit - 20: Corporate communication: 21st century corporates (business-company-corporation-
conglomerate) -

Unit - 21: functions of a corporate (cut costs, reduce risks, produce profits) -communicating the
corporate,

Unit - 22: Process: the organizational communication process -

Unit - 23: roles of corporate communication (create identity, build brand, manage identity)

References:

1. Contemporary Advertising -William F. Arens & Courtland L. Bovee. Sydney: [rwin, 1994.

2. How Advertising Works And The People Who Make It Happen - Jan Greenberg. New York: Henry
Holt, 1987.

3. Mass Communication in India - Keval ]J. Kumar. Chennai: Jaico Publishing, 2000.

B.Sc (Visual Communication) II YEAR - IV SEMESTER (DISTANCE MODE)

COURSE TITLE :  ADVERTISING LAB
COURSE CODE :  BVNP -04
COURSE CREDIT  : 2

COURSE OBJECTIVES

While studying the ADVERTISING LAB, the student shall be able:

e To develop the knowledge of advertising.

e Tolearn the importance of creativity in advertising.

e To bring the knowledge about the marketing techniques in advertising.
e To understand the public relations and corporate comunication.

COURSE OUTCOMES

After completion of the Course:

e The student will be able to create advertising of their choice.
e The student will be able to setting environment for photo shoot for any advertisement.
e The student will be having ability to reveals the importance script for advertising



e The student will be able to write tagline/byline for the advertisement created

BVNP-VI ADVERTISING LAB

Visual of the product alone.(photograph against plain backdrop)
Visual of the product in a setting where it is used.

Visual in use.

Visual of a benefit from using the product.

Visual showing the loss or disadvantage resulting from not using the advertised product.
Dramatization of the headline.

Dramatization of the evidence.

Dramatizing a detail (in the product)

Comparison between two brands.

10 Contrast between before and after using the product.

11. Visuals using Trade Characters.

12. Symbolism.

13. Abstract illustration.(logo)

14. Continuity strip

15. Mood setting visual.

16. Visual of the product in the package.

17.Visual of the product ingredients or raw materials.

18. Special effects.(freezing movements)

19. Montage

20. Visual with models.

O ONO U WN



B.Sc (Visual Communication) III YEAR - VSEMESTER (DISTANCE MODE)

COURSE TITLE :  MEDIA CULTURE AND SOCIETY
COURSE CODE :  BVN-51
COURSE CREDIT  : 4

COURSE OBJECTIVES

While studying the MEDIA CULTURE AND SOCIETY, the student shall be able:

e To inculcate the knowledge regarding meida, culture and society as well as importance.

e To improve the knowledge of media and globalisation to understand the different aspects of
population condition

e To project the concepts and measurement of media and society

e To understand the different concepts of media and culture, media and audience.

COURSE OUTCOMES

After completion of the Course:
e The student will be able to define and describe the media, culture and society
e The student will be able to know the importance of media and society.
e The student will be able to reveals the processes of media and audience.
e The student will be able to reveals the processes of media and culture.

Block-I : Media Studies

Unit - 1: An introduction to the media,

Unit - 2: Media industries and media audiences.

Unit - 3: The demassification of media-the changing paradigm.

Unit -4: Dynamics of modern communication: the shaping and impact of new communication
technologies

Block-II : Media and Globalization

Unit - 5: Large Corporation and control of the communication industries.
Unit - 6: Negotiation of Control in media organization and occupation,
Unit - 7: Cultural dependence and mass media4.

Unit - 8: Dynamics of global culture, Diasporas, circular migration.

Unit - 9: The effect of globalization on Indian media.

Block-III : Media and Society

Unit - 10: Media and social construction of reality, mediation and representation - texts, Meaning
and audiences.

Unit - 11: Rules in society, rules and culture, media and rules,

Unit - 12: Impact of electronic media - public images and private practices.

Block-1V: Media and Culture

Unit - 13: Defining ideology and culture, emotions and culture, language and culture, race and
culture,

Unit - 14: Social class and culture, habits and popular culture,

Unit - 15: Popular reception, popular emotions, mediated feelings,

Unit - 16: Media and cultural imperialism.



Block-V :Media and Audience

Unit - 17: Media and audience,

Unit - 18: Direct effects, Limited effects,

Unit - 19: Uses and gratifications,

Unit - 20: The mass audience, the mass society,

Unit - 21: Rethinking the mass audience, segmentation, Polarization.

Reference:
1. Paul Hodkinson,[2010]Media, Culture and Society: An Introduction, SAGE Publications Ltd.

2. Neil Postman, [2005]Amusing Ourselves to Death: Public Discourse in the Age of Show Business
Penguin Books.

3. Michael O’Shaughnessy, Jane Stadler, [2005] Media and society an introduction, Oxford
University press.

5. David Corteau, William Hoynes [2003] Media /Society: Industries, Images and Audiences, Sage
publications.

B.Sc (Visual Communication) III YEAR -V SEMESTER (DISTANCE MODE)

COURSE TITLE : DIGITAL FILMMAKING
COURSE CODE : BVN -52
COURSE CREDIT : 4

COURSE OBJECTIVES

While studying the DIGITAL FILMMAKING, the student shall be able:

e Toinculcate the knowledge regarding digital filmmaking as well as importance.

e To improve the knowledge of history of cinema, understanding camera from technical
process

e To understand various stages in digital filmmaking

e To understand the digital film marketing and distribution.

COURSE OUTCOMES

After completion of the Course:
e The student will know the history of cinema & understanding cinema from technical
perspective
e The student will be able to know the importance of pre-production process.
e The student will be able to know the importance of production process..
e The student will be able to know the importance of post-production process..

Block 1: History of Cinema & Understanding Cinema from technical perspective:
Unit - 1: Different Film Movements,

Unit - 2: Development of Classical Indian & Hollywood Cinema.

Unit - 3: History of Global Films, including European Film (1930-present).

Unit - 4: Origin of Classical Narrative Cinema-Silent and Talking film.

Unit - 5: Contemporary Digital Cinema.



Block 2: Preproduction Process:

Unit - 6: Ideation Process- Research,

Unit - 7: Understanding the structure of screenplay,

Unit - 8: Scripting, Script writing Software, drafting Process, Film Grammar, Budgeting,
Unit - 9: Pitching the story, Scheduling, Casting, and other preparations for the shoot.

Block 3: Production Process:

Unit - 10: Role of the Director, Shooting, Directing the actors, directing the camera and working
with the crew.

Unit - 11: Understanding Cinematography.

Unit - 12: Current Trends in Digital Formats & Cameras Used,

Unit - 13: Blocking and Staging of a camera.

Unit - 14: Working with sound department on set. Live sound Recording.

Unit - 15: Executing the production.

Block 4: Post Production Process:

Unit - 16: Basic Editing Methodology, Grammar of editing, Editing Process,
Unit - 17: Use of Visual Effects, Colour Correction,

Unit - 18: Sound Editing, Sound Mixing, Dubbing,

Unit - 19: Rendering Master Print.

Unit - 20: Film restoration and Digitization,

Unit - 21: Role of Film Archives.

Block 5: Digital Film Marketing & Distribution.

Unit - 22: Ways of Film Distribution. Understanding the Film Market.

Unit - 23: Promotion and Marketing of Films. Digital Promotions. Digital Market Sales & Foreign
Sales.

Unit -24: Scope for online sales for independent films & Film festival Marketing.

Reference:

1. Steven Ascher and Edward Pincus [2013], The Filmmaker’s Handbook: A Comprehensive
Guide for the Digital Age.

2. Benjamin Pollack [2010] Filmmaking: From Script Through Distribution, Amazon Media EU
& US.

3. Pete Shaner [2011] Digital Filmmaking: An Introduction, Mercury Learning & Information,
U.S.

4. Richard T. Kelly [2011] The Name of this Book is Dogme95, Faber & Faber Film.

B.Sc (Visual Communication) III YEAR - V SEMESTER (DISTANCE MODE)
COURSE TITLE :  SCRIPT WRITING

COURSE CODE : BVN -53
COURSE CREDIT : 4



COURSE OBJECTIVES
While studying the SCRIPT WRITING, the student shall be able:

e To bring the knowledge about the scipt writing

e To study the different types of stories can be developed
e To understand the various types of script writing

e To understand various generes in filmmaking.

COURSE OUTCOMES

After completion of the Course:
e The student will understand script writing
e The student will be able to know the importance of writng script before production.
e The student will be able to know the importance of writing new stories.
e The student will be able to know the importance of advertisement writing

Block- I Script Writing

Unit - 1: Different kinds of script writing

Unit - 2: Theories of script writing: The three-act structure, SydField’s Paradigm and the sequence
approach

Unit - 3: Converting a short story into a script,

Unit -4 : Types of scripts: television writing, radio writing and anchoring.

Block- II Writing features and reviews

Unit - 5: Definition, Characteristics, Classification of features, Lead for features, Feature leads vs
hard news lead, Review writing

Unit - 6: Systematic and non systematic approach

Unit - 7: Writing features, book reviews and movie reviews

Block -1II Writing News stories

Unit - 8: Headlines, Rules guiding headlines

Unit - 9: News stories

Unit - 10: Inverted pyramid style

Unit - 11: Lead, Snippets

Unit - 12: Editorials, Advertorials, Writing news stories, Converting news stories into snippet,
Blowing a snippet into a full length news story

Block -1V Ad Writing

Unit - 13: Importance of advertising

Unit - 14: Demography

Unit - 15: Different kinds of ads

Unit - 16: USP- punch line- bodycopy- Tag line- by line

Unit - 17: Writing punch lines, body copy and tag line

Unit - 18: designing pamphlets and brochures- designingnews paper and magazine ads.



Block- V Text Mechanics
Unit - 19: Grammar Basics,

Unit - 20: Different kinds of errors, Punctuation, Identifying errors and proof reading, Editing

References:

1. Field, Syd. The Foundations of Screen Writing. Delta, 2005.

2. Higgins, Dennis and Bernbach William. The Art of Advertising, McGraw-Hill
Professional,1965.

3. Quirk Randolph, Greenbaum Sidney, Leech. N,Geoffrey. A Comprehensive grammar of
theEnglish Language. Addison Wesley, 1989.

4. Mencher, Melvin. Basic Media Writing, William C.Brown, 1995.

5. Murphy Raymond. English Grammar in Use. Cambridge University Press, 2003.

6. Swan, Walter. How English works: A grammar practice book, OUP, USA, 1997.

7. Trottier, David. The script writer’s Bible: A complete guide to Writing, Formatting and
sellingyour script. Silman James, 2010.

8. Bly. W, Robert. The copy Writer’s Handbook, 34 edition. Henry Holt and company, 2007.

9. G.Stoval, James. Writing for the Mass Media. 8th edition. Pearson, 2011.

10. Straczinsky, ]. Michael. The Complete book of Script Writing.. F&W publications, 2002.

B.Sc (Visual Communication) III YEAR - V SEMESTER (DISTANCE MODE)

COURSE TITLE :  ELEMENTS OF FILM
COURSE CODE :  BVN-54
COURSE CREDIT  : 4

COURSE OBJECTIVES

While studying the ELEMENTS OF FILM, the student shall be able:

To understand the subject of elements of film.

To explore knowledge in film making and concepts of cration of various kinds of films.
To inculcate the knowledge of various technique in film making

To understand the concepts of film making at various stages.

COURSE OUTCOMES

After completion of the Course:

The student will understand techniques of film making

The student will be able to know the importance various kinds of camera shots, angles,
lights in film making.

The student will be able to differentiate the Role of Director, Art Director, Cinematographer,
Director of Lighting, Floor Manager, Production Manager.

The student will be able to know the Live video telecast and the technology involved in it

BVNE-55 ELEMENTS OF FILM

Block-I : Introduction & Techniques

Unit - 1: Introduction to Digital Video Equipments: Digital Video Camera- Types - Format

Unit - 2: Major Components - Operation and Functions.

Unit - 3: Lens - Types - Aperture- Shutter, Focussing Methods. Focal Length. Depth of Field. Video
Signal, Video Format, Video Lights - Types and Functions. Tripod- Types.



Unit - 4: Clapboard- Usage. Light meter. Other Useful Accessories.

Block- I : Creation of Concepts

Unit - 5: Pre-Production Techniques: Ideas, Themes, Concepts, Story Development. Script Format,
Storyboard.

Unit - 6: Planning and Budgeting for Production - Talk show. Short Film.

Unit - 7: Documentary, Feature Film.

Unit - 8: Role of Director, Art Director, Cinematographer, Director of Lighting, Floor Manager

Unit - 9: Production Manager. Casting and Location Identification.

Block-III : Digital Video production

Unit - 10: Introduction to Digital Video Production: Digital Camera- Movements-Composition
Shots-Angles. Mise-en-scene.

Unit - 11: Color Temperature.

Unit - 12: Multi Camera Setup.

Unit - 13: Lighting. Basic and Special Lighting Setup-Atmospheric Lighting.

Unit - 14: ENG. Anchoring, Compeering. Montage. News Documentary.

Block-IV : Packaging

Unit - 15: Introduction to Digital Video Editing: Editing Techniques- Continuity-Sequence Dynamic.
Linear and Non-Linear Editing.

Unit - 16: Capturing and Rendering Techniques.

Unit - 17: Method of Transitions.

Unit - 18: EDL Preparations. Storage Devices.

Unit - 19: Titling- Graphics, Animations.

Block- V: Creation of Output

Unit - 20: Digital Video Production Studio: Basic Studio Structure and Equipments.
Unit - 21: Planning and Budgeting. Organizational Structure of Television Channels.
Unit - 22: OB Van and its accessories.

Unit - 23: Communication Satellites. Broadcasting - Terrestrial, Satellite, DTH.

Unit - 24: Planning and Scheduling Time Slot for Television Channel.

References:
1. Television Production - Gerald Millerson, Focal press,1999.London.
2. The Technique of Television Production 2001 by Gerald Millerson . Focal press. London.
Digital Cinematography 2001- Paul Wheeler, Focal Press,. London. First edition.
3. The Essential of TV Director’s Handbook 1996 - Peter Jarvis, Focal Press. IlI-Edition,
London.



4. An Introduction to Digital Video (1994) - John Watkinson, Focal Press, London. Video
Production - Disciplines & Techniques by Thomas D. Burrows, Lynne S.Gross - MC G
rawhill. Lighting Techniques For Video Production - Tom Letourneau.1996.Mc will
publications . Tanzania. First edition.

5. Digital Non-Linear Editing 1998.- Second edition, Thomas A. Ohanian, Focal Press. London .
Sixth edition

B.Sc (Visual Communication) III YEAR - V SEMESTER (DISTANCE MODE)

COURSE TITLE : Video Production Lab
COURSE CODE : BVNP -05
COURSE CREDIT : 4

COURSE OBJECTIVES

While studying the Video Production Lab, the student shall be able:

e To understand the various video production format.

e To explore knowledge in video making and concepts of cration of various kinds of video
production.

e To inculcate the knowledge of various technique in video prodution

e To understand the concepts of film making at various stages.

COURSE OUTCOMES

After completion of the Course:
e The student will be able to make video of their choice
e The student differntiate the kind of video and produce video of their interest.
e The student will be able to differentiate the Role of Director, Art Director, Cinematographer,
Director of Lighting, Floor Manager, Production Manager.

BVNP-V: Video Production Lab

Learners should get exposure to various components of television production. They are assigned to
produce 2 mins to 5 mins video of any of the type mentioned below

1. Documentary video

2. Advertising video

3. News reel

4. Docudrama

5. Television commercial (15 to 20secs)



SEMESTER VI

B.Sc (Visual Communication) III YEAR - VI SEMESTER (DISTANCE MODE)

COURSE TITLE :  MEDIA PLANNING
COURSE CODE : BVN -61
COURSE CREDIT : 4

COURSE OBJECTIVES

While studying the Human resource Management, the student shall be able:
e To understand the concept Media planning and the concept involved.
e Tolearn the importantance of media buying in relation to media characteristics
e To obtain the knowledge of the strategy of media application. To address the complete
processes of media programming

COURSE OUTCOMES

After completion of the Course:
e The student will be able to define and employ the learned knowledge in the practical field.
e The student will be able to identify the nature and importance of media planning.
e The student will be able to examine the functions of particular industry with its

performance of media planning and media buying.

Block I Media planning:

Unit - 1: Media planning: Definition- need and importance of media planning in advertising Unit -
2:Aperture concept in media planning

Unit - 3: Media Planning department.

Block I : Media Buying

Unit -4: Media Buying -

Unit - 5: Media Characterstics- Newspapers - Magazines -Television- Radio Direct Response
- Out door- pros & cons.

Unit - 6: Media mix.

Block III : Media Planning

Unit - 7: Media planning

Unit - 8: Information Sources and analysis

Unit - 9:-marketing sources,

Unit - 10: Creative sources & Media sources

Unit - 11: Setting Media Objectives: Audience objective & Distribution Objective.

Block IV : Media Strategy
Unit - 12: Developing Media strategy
Unit - 13:Main components of media strategy



Unit - 14:Media Environment
Unit - 15:Calculating cost efficiency in media planning
Unit - 16:Testing the media plans

Block V : Media programming

Unit - 17:Implementation and control of media plan -

Unit - 18:Use of computers in Media planning -

Unit - 19:linear programming, Stimulation models, and formula models.
Unit - 20:Media Policy.

References:
1. Media planning Work book, WilliamB.Goodrich, Jack.Z.Sissors.5th Edition, 1996, NTC
Business Books.
2. Advertising & Media Planning ,Jack Z.Sissors, Lincoln Bumba Third Edition,1991,NTC
Business Books.

B.Sc (Visual Communication) III YEAR - VI SEMESTER (DISTANCE MODE)

COURSE TITLE : MULTIMEDIA
COURSE CODE : BVN -62
COURSE CREDIT : 4

COURSE OBJECTIVES

While studying the MULTIMEDIA, the student shall be able:
e To understand the fundamental of graphics.
e Tolearn the importantance of compositing
e To obtain the knowledge of 2D animation and 3D animation

COURSE OUTCOMES

After completion of the Course:
e The student will be able to define and employ the learned knowledge using multimedia tools
e The student will be able to identify the nature and importance of 2D animatio and 3D
animation.
e The student will be able to explore opportunities in animation abroad.

BVNE-62: MULTIMEDIA

BLOCK I: Fundamentals of Graphics

Unit - 1: Fundamentals of computer graphics- file formats, image modes, color resolution,
compression, print and online formats

Unit - 2: Animation- Definition, nature & scope, principles and techniques

Unit - 3: types of animation, 2D vs. 3D animation



BLOCK II: Compositing

Unit - 5: Animation - storyboard, rigging, texturing, titling (2D& 3D)
Unit - 6: Rendering

Unit - 7: compositing

Unit - 8: morphing

Unit - 9: special FX, masking and color correction

Unit - 10: Role of drawing in animation

BLOCKIII : 2D Animation

Unit - 11: Basics of 2D animation - Adobe Flash- Features & tools

Unit - 12: Cell animation

Unit - 13: Tweening -onion skinning - using imported art works and adding sound
Unit - 14: Interactivity

Unit - 15: Exporting and Publishing

BLOCK 1V: 3D Animation

Unit - 16 3D Animation

Unit - 17: Model building

Unit - 18: Lighting

Unit - 19: Morphing

Unit - 20: Motion capturing

Unit - 21: 3D Studio max - features, tools and applications.

BLOCK V: Animation abroad

Unit - 22: Animation industry in India & Abroad

Unit - 23: Animation in cinema and television

Unit - 24: Professional requirements (skills) for animation industry
Unit - 25: Latest trends in animation.

REFERENCES :
1. Computer Graphics - Donald Hearn& Pauline Baker, (2nd Edn.), Prentice Hall, 1994.
2. CG Film Making - From Concept to completion, Barrett Fox Tata McGraw-Hill, 2004.
3. Understanding Animation, Paul Wells, Routledge, London, 1998.
4. Flash Bible, Robert Reinhardt, IDG Books, New Delhi, 2000
B.Sc (Visual Communication) III YEAR - VI SEMESTER (DISTANCE MODE)

COURSE TITLE :  VISUAL EFFECTS
COURSE CODE : BVN -63
COURSE CREDIT : 4

COURSE OBJECTIVES

While studying the visual Effects, the student shall be able:
e To understand the technology involved in creation of visual effects.
e Tolearn the types of visual effects elements available



e To obtain the knowledge in various visual effects methods and apply them on creation of
their own creative sequence with the knowledge acquired

COURSE OUTCOMES

After completion of the Course:
e The student will be able to take up the task of performing visual effects on videos
e The student wil be able to apply the knowledge of compositing in the video output
e The student will be able to create the desire output demanded in the industry

BVNE 63: VISUAL EFFECTS
Block 1: Introduction

Unit - 1: Introduction to Visual Effects — CG VFx, Live VFX,

Unit - 2: work area customization,

Unit - 3: Importing Files,

Unit - 4: creating a project and importing footage - importing illustrator and photoshop files,
Unit - 5: importing image sequence

Block 2: Compositing

Unit - 6: Creating a Composition, animating the compositing,

Unit - 7: Tools Panel,

Unit - 8: Timeline Panel - Basic Effects, Adding Effects

Unit - 9: Layers - arranging and managing layers, applying effects to a layer

Unit - 10: Applying an animation preset, previewing the effects, adding transparency

Block 3: Layering and Masking

Unit - 11: About Text layers,

Unit - 12: Creating of text, Masks -

Unit - 13: About mask , creating mask with a pen tool , editing a mask, feathering the edges of a
mask, replacing, adding a reflection,

Block 4 : Keying

Unit - 14: Color Keying - keying presets- keying techniques using keylight,
Unit - 15: blending modes,

Unit - 16: Tracking mattes - types of track mattes - applying track mattes

Block 5: Tracking and rendering

Unit - 17: Motion Tracking.

Unit - 18: text animation previewing the work,
Unit - 19: rendering process,

Unit - 20: exporting to different output media

Reference:

1. Adobe After Effects for Designers - Chris Jackson

2. E-book on Motion Graphics and Adobe After effects - Timo Fecher

3. Adobe After Effects - Classroom in a Book - Brie Gyncild, Lisa Fridsma

4. Getting Started with Adobe After Effects CC free PDF

5. Composting Visual Effects in After Effects — Essential Techniques - Kindle Edition



B.Sc (Visual Communication) III YEAR - VI SEMESTER (DISTANCE MODE)

COURSE TITLE :  Multimedia Graphics Lab
COURSE CODE :  BVNP-06
COURSE CREDIT : 2

COURSE OBJECTIVES

While studying the Multimedia Graphics Lab, the student shall be able:
e To understand the technology involved in creation of multimedia

e To learn the types of softwares used in graphics production

e To obtain the knowledge in various multimedia softwares and apply them on creation of

their own creative multimedia output

COURSE OUTCOMES

After completion of the Course:
e The student will be able to take up the task of performing multimedia works

e The student wil be able to apply the knowledge of multimedia tools and create a desired

output

e The student will be able to meet various multimedia content as they desire to create

BVNP-VI: Multimedia Graphics Lab

Record should contain at least one exercises each with written briefs, scribbles and final artwork).
Cutting and pasting work for advertisements must be done with design elements ( screen shots )
created by the learners themselves - have to take the screen shots of 4 sequences (cutting and

pasting from magazine or any other secondary sources will not be allowed).
The learners are allowed to do any one of the following below and submit for record

Design Pamphlet/Brochure/Web home page
2D animation for 30 secs
3D animation for 30 secs
Visual effects for 30 secs

v W=

Titling animation

B.Sc (Visual Communication) III YEAR - VI SEMESTER (DISTANCE MODE)

COURSE TITLE : Project / Internship
COURSE CODE :  BVNP-07
COURSE CREDIT : 4

COURSE OBJECTIVES

While undergoing the Project / Internship, the student shall be able:
e To explore their knowledge with practical exposure

e Tolearn the production in actual and practice themselves to equip the demand of industry

e To develop their skill in their area of interest and prepare themselves for job



COURSE OUTCOMES

After completion of the Course:
e The student have to choose any of the media company and undergo training
e The training will help student to get exposure on various aspects of media
e The student will actually prepare themselves to work independently.

BVNP-VII: Project / Internship

Given the special nature of the Visual Communication course, Project is compulsory. learners,
however, could choose any area including advertising, computer graphics, photography and
television production.

Project will be done as per the instruction given below.

Internship / industry experience in the area related to the Project topic, and submitting the
internship report. The learner needs to submit a report on the internship had by them in the
industry.

The project report need to contain the attendance and performance evaluated by the intern
organisation.

B.Sc Visual Communication Internship Guidelines

|. Introduction
Internship programs in the Department of Visual Communication at Tamil Nadu Open
University are designed to enhance skills and attitudes to accompany the theoretical,
cognitive, and performance courses offered by the department. Internships are learning
experiences, not jobs.

The internship program provides an intensive working component to learners for their
academic careers. The relationship between interns and work site supervisors must be
symbiotic, that is, in return for effort and contribution to supervising agencies, students
must be provided guidance and opportunity for professional growth. Student interns are
expected to contribute as much as possible to their organizations’ operations.

Il. Qualifications/Eligibility

A. Internships in the Department of Visual Communication are opportunities for
juniors and seniors to gain experience in one of the department’s mass
communication or marketing communication major. Internships are required for
graduation.

B. To be eligible for an internship, mass communication and marketing
communication majors must have an overall GPA of 2.0, and a 2.5 GPA in their
major. GPAs must be validated by the Records Office. Students with a 2.5 GPA in
their major classes may be considered on an individual basis by the Mass
Communication faculty at a department meeting.

C. Students can earn one credit for each 40 hours worked, to a

maximum of 3 credits for mass communication and marketing
communication majors.

Internship credits will not substitute for academic course credits.
Internships will be processed as arranged courses.

The faculty reserve the right to refuse approval of any internship.

nmo



I1l. Procedures/Approval

A.

Students are responsible for investigating internship possibilities and
securing their internships. Department faculty may give advice and
suggestions, but students should not expect faculty to solicit

Internships for them.

A student seeking an internship may receive bonofide fromt the faculty
supervisor within the department.

The student must demonstrate proof of adequate preparation for the internship,
and must get the approval of the department chair to support his/her internship.
For example, if a student wants an internship in public relations, he/she will
provide evidence that he/she has successfully completed mass communication and
public relations courses and has evidence of adequate writing abilities. If
requesting an internship at a television station, a student must show that he/she
has taken the necessary television classes and have samples of work. Students
must show some expertise in the area of the internship they are requesting.
Students must also have a resume that is professional in its presentation.

The deadline for paperwork, approvals, and registration is two weeks before the
end of the term preceding the internship. If an internship agency makes its
decision after set deadlines, the student is to do all the necessary paperwork, with
the exception of the three-way contract and the intern duties contract.

The department chair and the appropriate person at the interning agency must
also approve each internship.

IV. Conditions/Calendar

A.

Most internships are 12-15 weeks long, usually beginning with the start of an
academic term of the university calendar. Supervision is primarily by the on-site
employer/supervisor, who assigns the tasks and routinely critiques the student’s
performance. The student’s faculty internship supervisor consults with the
employer/supervisor at least once during the internship period.

The student's work is assessed by a final written evaluation from his/her
employer/supervisor, a journal the student maintains throughout the internship,
three written assignments during the internship period, and an exit interview. In
addition, the student confers with his/her faculty internship advisor in person or by
telephone.

The employer/supervisor reviews the final written evaluations with the student
before submitting them to the faculty internship supervisor.






